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Indianapolis Car Sales 


Show Improved Tone in | 
First 10 Days of March| 


ieee 
Ford Delay, Coupled With Exceptionally Cold| 
Weather, Blamed for Failure to Top 


March, 1931 


Indianapolis, Ind., March 16.—New car sales in Indian- 
apolis during the first ten days of March showed a decidedly 
better tone than for the previous two months of the year, 
according to figures compiled by the Indianapolis Automobile 
Trade Association. 


Registrations for that period, it) FORT) MAKES CHANGES 


were less than 10 p 





was reported, | 

cent. behind the ten-day period | IN EUROPEAN CAR| 
March, 1931, and this year sales had | 

i 

been seriously hampered by the | London, March 16.—It is reported | 

most severe cold spell in more than | here on apparently reliable author- | 

= sense ar ity that the British Ford Company | 
March advertising appropriations | 


has definitely decided on certain 
changes in the midget 8 horse power 
car recently shown at Albert Hall. 


According to these reports the car 


were apparently much smaller than | 
in prey leading to the! 
view in some circles that factories | 
were preparing to} 


nous yé ars, 


and dealers 


| Will be made two inches wider to | 
launch their biggest selling cam-| | make it steadier on the road. The 
paigns in April or perhaps during | fye] tank will probably be placed 
the last ten days of March. So far|in the rear instead of under the 
the month has developed little in| hood. 


the way of extra sales effort usually| production has not yet started at 


pronouncsd ct this time of the|}the Dagenham plant, but is ex- 
year. | pected to get under way before vers 

One the most important fac-| jong. This plant was designed for | 
tors, iv was generally conceded, is| 4 production of 200,000 units a year, | 
the absence of Ford from the mar-| of which 50,000 are supposed to be 
ket. Although some dealers de-! apsorbed by the British market. The 
nied that this condition had affect- | peneral increase in tariffs by Con- 
ed their business, others selling | tinental countries is going to make | 
cars in price ranges up to $1,000) jt difficult to sell 150,000 of these 
admitted that it had had decided} midgets in that territory and the | 
influence on sales. It was felt. too, | British market in its present condi- 


that the used car trade could trace} tion will scarcely 
much of its stagnation to the Ford | 59.000 units 


situation. | 
How strongly Ford’s abeyance has NEW OPEL $500 CAR 
FOR AUSTRIAN MARKET 


affected registrations here is shown | 
Berlin, March 16.—Steyr Werke, 


by total figures for the first two 
largest Austrian motor concern, will | 


take its allotted 


months of the year which, with a 

drop of 35 per cent. below the Janu- 

this peetine Ford sales se = shortiy start the assembly of the 

323, according to automotive trade ; , 
a : : small four-cylinder vel, ¢ 1g 

association figures, and Chevrolet, . Opel, according | 

subsidiary 

tion, or 75 per cent. of the differ-| General Motors. 

ence. Considering that several other; This model will be introduced to 

lines in the below-thousand group] the Austrian public for $500, or the 

to 
assume that the remaining 25 par | mot resume production of its own | 
cent. may be traced to that source | models; the plant has been closed 


ary and February sales of last year, | 

most directly affected, has lost 124) t® an agreement entered into with | 

have likewise felt the effect of this| lowest automobile price yet reached | 
for a number of months due to lack 


amount to about 600 cars less, Of| 

for a total of 447 for the combina- the Opel Company, of | 

condition, it is entirely logical | in that country. Steyr Werke will | 
of capital. 


(Continued on Page 2) 








Ford Reported Planning 
Output Increase March 28 


scrapping of some of the trial | 
which haa served their purpose. | 

During the past week steel manu- | 
facturers received releases from Ford | 
for material to complete 20,000 to| 
30,000 cars. It is reported that about | 
one hundred cars a day were com- | 
ing off the River Rouge assembly | 
chain last week, and that this num- | 
ber will be increased to 200 this | 
week, It is understood that during } 
the week beginning March 28 the} 
production rate wiil be greatly in- | 
creased, some reports placing it as| 
high as 1,000 units a day. 

There have been rumors here that| Many of the 70,000 workers now 
the eight-cylinder job had been jon the Ford pay roll are getting in 
scrapped, but these were due to the their full five days of work a week, 


Detroit, March 16.—It has been 
stated authoritatively that no change 
is anticipated in Ford production 
plans. Eight-cylinder cars are said 


to be coming off the assembly line 
on a limited schedu'e for shipment | 
to dealers. Parts manufacturers are 
shipping in units but not on big 
quantity basis. The parts makers 
do not look for volume releases 
much before April 1. hey do be- 
lieve that by April production will 
begin to be stepped up to important 
volume. 
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‘SHOP EQUIPMENT 
ASSOCIATES AGAIN 


BECOMING ACTIVE | 
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Passenger Car Sales 
In 18 States in Feb. 


New York, March 16.—As a meaas | 


of building up more effective 
operation with automotive whole- 
the distribution of shop 
equipment to the service trade, a 
group of manufacturers represent- 
ing many of the leading producers 
has decided to re-establish an in- 
formal organization which was 
known as Shop Equipment Associ- 
ates about five or six years ago. 
This group was particularly suc- 
cessful in developing the market for 
shop equipment, 
with the wholesalers, 
them with vital sales 
and in pointing out to the trade 
the business advantages possessed 
by a well-equipped shop. The new 
Shop Equipment Associates will take 
up the work where it was left off 
at that time-by developing a sim- 
ilar program. 
The activities 


supplying 


the group will 
not conflict in any way with the 
programs of the M. E. M. A. or the 
In fact, the companies 
involved are in practically all 
stances members of either of 
associations or of both. The 


of 


the 
com- 
the 
oo includes: Chairman, W. C. 
Allen, Black & Decker 
ing Company, Victor Allen, 
Maintenance Machinery Com- 
pany; J. J. Burke, Brunner Manu- 
facturing Company; J. C. Markey, 
Aro Equipment Corporation, and 
Ralph E. McConnell, organizer of 
the Philadelphia shop equipment 
clinic for the past three years. 

Shop Equipment Associates will 
us 


(Continued on Page 4) 


ILLINOIS INSURANCE 


RULINGS DEFINED 


Chicago, March 16.—Several 
portant rulings were announced to- 
by the Illinois Insurance De- 
partment, 
cial concern to automobile sales- 

en. It provides that no brokers’ 


| or agents’ license is required of such 


salesmen if they receive no commis- 
sion on insurance sold, 

However, the insurance specified 
in the automobile contract of sale 
must be issued through a licensed 
insurance agent, and the automo- 
bile salesman must have a license 
tional insurance. 

Automobile financing 
are also included in the new rul- 
ings by the insurarfce department. 
It is pointed out that the 
method has been to have an officer 
or employee obtain a license in his 
own name. Under present provi- 
sions, the department takes the 
stand that the bank or finance com- 
pany is the real agent or 
a therefore must 


apply and 


(Continued on Page 4) 


TO A.D.N. READERS = |. 


AND ADVERTISERS 


All offices of Automo- 
tive Daily News, adver- 
tising, editorial and circu- 
lation departments, are 
closed all day every Sat- 
urday and Sunday 


throughout the year. 





by working closely | 


information, | 


in- | 


ry Manufactur- | 


Automo- | 


e every means at their disposal to | 


im- | 


one of which is of spe- | 


is permitted to sell addi- | 


companles | 


usual | 


Run Par With Jan. 


Several Makes Show Gain Over Total for Same 
Month Last Year Despite 
General Declines 


Detroit, March 16.—Figures just released by R. L. Polk 
& Co. covering passenger car sales for February in eighteen 
states show a total of 26,583 units. This compares with 
16,286 in February, 1931, in the same territory. This repre- 
sents a decrease of somewhat over 42 per cent. 


CLEVELAND SALES ‘these eighteen 





Spite of general decrease 
in these eighteen states two groups 


and one unaffiliated manufacturer 


IN MARCH MAY TOP | have shown very satisfactory in- 
| creases. 
FEBRUARY TOTAL) re cnrysier group, comprising 
| | Chrysler, De Soto, Dodge and Ply- 
Cleveland, O.; March 16.—New and | mouth, sold 3,965 passenger car 


in this territory 


: 4 | Units in February 
used car sales reports for the first | co . 
Pp | against 3,392 in the same 


| this year, 
| fifteen days of March indicate a} 


| period of 1931 

possible gain for the month over the! Studebaker group, consisting of 
figures for February this year, ac-| Studebaker, Rockne and Pierce- 
cording to reports from the Cleve- | Arrow, show a total sales volume 
land Automobile Manufacturers and|f 1,071 this year, against 977 in 
'Dealers Association, though  still| “he same period of 1931 


Graham-Paize 


short of the total for March a year made an excellent 
ago. showing in the eighteen states with 
New car sales in Cleveland for the | 480 passenger car units sold this 
first fifteen days this month totaled | Year, against 372 in the same period 
615 units as compared with 2,349 in| Of 1931. 
the entire month of March last| During January, 1932, passenger 
year. New car sales for the entire | Car sales in these eighteen states 
month of February this year totaled|showed a total of 26,932 units. 
11.145 units, as compared with 928 | February ran only 349 units under 
in January this year. On this basis| this .total. The decrease is only 
if the March rate during the first ; Slightly over 1 per cent 


(Continued on Page 2) 


2 JOBBER SESSIONS 


A. A. T. A. WINS FIGHT 
ON TRUCK TAX RULING 





he ¥ zomer ; are 3 

IN GEORSIA, IOWA: Montgomery, Ala. March 16 
| (UTPS).—The fight against the 

| State Highway Commission regard- 


Chicago, March 16.—Two regional | 
jobber group sessions, one in Daven- 
port, Ia., and the other in Atlanta, 
|Ga., will open today, according to an 
announcement made here by B. W. 
Ruark, general manager of the Mo- | 


fees from truck owners 
been waged by the Ala- 
|bama Automotive Trades 
tion has been won. 
Judge Walter B. Jones in Circuit 


ing license 
which has 


Associa~ 


Squi Jholesalers’ As- 
i oe Cee Waensnlew As Court recently held that the state 
|" Mr. Ruark is attending the Da-|C0Uld collect license fees from 


truck owners only for the manufac- 
turer’s rated capacity and not the 
actual carrying capacity. The rul- 
|ing particularly affects trucks with 
pert rmanent semi-trailers. 


gathering of the Mississippi | 
| Valley Automotive Association, while 
T. Satchell, president of the na-| 


| venport 





(C ontinued on Page 4) 


16 New Jersey Jobbers 
To Stage Clinic in Newark 


broker, | 


Newark, N. J., March 16.—Sixteen | ciates, an informal organization of 
automotive and parts jobbers in this | Shop equipment manufacturers, has 
“ , . |been assisting in the development 
territory will co-operate in Spon of plans for the clinic through 
|soring a shop equipment and main-| Ralph E. McConnell, chairman of 
| tenance clinic in Newark on March | the S. E. A. clinic activities. 

29, 30, 31 and April 1. The Newark clinic will be pat- 


The service trade in the entire|terned after the recent maintenance 
| Newark territory, which includes all | clinic sponsored by fifteen jobbers in 
lof upper New Jersey, already has re- | the Philadelphia territory, with the 
leceived literature describing the | ,cO- operation of Shop Equipment As- 
| clinic and urging them to make | sociates. ‘The Philadelphia clinic, 
plans to attend a demonstration|the third annual event of its kind, 
| which will be built around ways and| was considered an outstanding suc- 


|means of making more money|cess by those manufacturers and 
|through the merchandising of main-| wholesalers who took advantage of 
| tenance. acquainting their dealer customers 


with the value of their products in 
performing maintenance services. 


/ At the invitation of the co-opera- 
tive jobbers Shop Equipment Asso- 








Indianapolis Car Sales 


(Continued fren Page 1) 


and had Ford been in production] weather, predicted for 


some believe there would have been 


months’ period was only 45 per cent. | 
less. 

Stocks on dealers’ hands, however, 
were less than at any spring season 
in recent years and in only a few 


PLAN TO DIVERT GAS 
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Reveal Improved Tone 


this week, 
and introduction of the new Ford 


a gain. ; models, also expected within a few 12 : 4 

Used car sales for the first two} days, were looked to here as the oa CERGREES With 2.508 * * @ 
months were equally backward, the|instruments of sending  registra- - : : : > sas om 
trade association report showed./ tions up to last year’s level, with ie ee ana ae or ieee oe Profiting on a Dead Loss 
February showed even a greater] possible improvement throughout 2774 units as comnniee with 10.276 a er 
= oe eer ea re for the entire month of March last On With the Dance 
falling 50 per cent. below those o aac : — : 

a the total for the tWO year. Used car sales in February this * * » 

1931, although the total tor t GOODWIN RAPS MASS. year totaled 5,776 units as compared Are Frills a Fad? 


TAX FROM HIGHWAYS 





CLEVELAND SALES 
IN MARCH MAY TOP 
FEBRUARY TOTAL 


(Continued from Page 1) Dealer Profits 


fifteen days is continued the total | ees 
for the month should run well over | Service Really Pays 





with 8,182 in January and 7,549 
units in February, 1931. If the March * 
rate during the first fifteen days is 

continued for the remainder of the 

month the total should be some- Chris Sisncsuiih— Detroit Editor 





cases were they considered extreme- Bosten, Mass., March 16.—Former where in the neighborhood of 5,550 
— ae Tt po gd go | Motor Vehicle Registrar Frank A.| units, which would be slightly below | ae ———————————— 
icularly distasvelu 0 1e€ s ‘ . S i 
: ie ; ; sin, » chairman the | the February total this year. It must 
mao Special pa pg cig tele ic bit- | be considered, however, that the VEN if new-car sales are no better than last year, the 
nese A pce ae oe a ae Pg ahs cele tiaaka first two weeks of the current | average dealer should make more money in 1932 than 
"oa oe assacmss |month have witnessed exceptionally | jn 1931, is the conclusion reached by Col. E. M. Lubeck, head 





ing that of the Chevrolet Motor 
Company in which the factory came 
to the aid of the dealers. The Mar- 
mon sales branch, also factory oper- 
ated, staged its second big drive in| 
the last few weeks and succeeded in | 
reducing the inventory materially. 
February's new car registrations 
dropped even more than the new 
cars with 53 per cent. Tax assess- 
ment date the first of this month 
was more of a factor even than in 
the past, due to a new law by which 


state budget as unfair to 
bile owners, 


tax to the cities 


from $7,500,000 to $10,500,00. 


of the revenue 
construction and 


this was to be 


automo- 
because it appropriates 
an extra half-cent of the gasoline 
and towns to make 
up for an increase in the state tax 


He says that when the extra cent 
was added to the gas tax last year, 
car owners were assured that half 
would be spent for 
maintenance of; 
highways, but under the new budget 
taken from the high- 


bad weather which, no doubt, af- 
fected sales and the latter half may 
possibly show some improvement 
over the first fifteen days. 


PACIFIC-COAST API 
PRODUCTION MEETING 
SCHEDULED MARCH 28 


New York, March 16.—A techni- 
cal paper and an address on busi- | 


of the Dealers’ Service Bureau of Bloomfield Hills, Mich., 
who specializes in analyzing the troubles of the retailers and 
bringing order out of chaos. 

Lubeck is just back, after a swing through New York, 
Philadelphia, Pittsburgh, Buffalo and Cleveland. This trip, 
coupled with the research work he has been carrying on all 
winter, leads him to believe that this money is going to be 
made because the up and coming dealer has revised his busi- 
iness methods, cutting down overhead and realizing that at 
last the retailer is alive to the money-making possibilities of 





a closer check on new car Sales is : ; ‘ | ° m9 ° : 
aoe ' |} way fund to make up the increase | ness economics generally will _be service, Figuring that all the new cars he sells are his own 
For the two months’ period the| im,the state tax, and given to the;program features of the spring) private property so far as service is concerned, he is prepar- 


performance of the Chrysler group 
was outstanding. A gain of 45 per 
cent. was shown by these four lines 
over last year. In contrast to this 
was a drop of 26 per cent. by the 
General Motors combination. Plym- 
outh, of course, accounted for most 
of the Chrysler gain, although De 
Soto was the only one to fall be- 
hind last year, and this with a drop 


part of their real estate tax with it. 


the Automobile Owners’ 


by increased allotment from 


gasoline tax funds. 


the state tax, Goodwin says, 





cities and towns so they could pay 


Secretary Chester I. Campbell of 
Associa- 
tion has called a meeting for today 
to formulate a protest against the 
proposal to meet the increased tax 
the 
The increase in 
was 


of only seven cars. due to the late-| brought about by extravagant ex- 
ness of the De Soto announcement | Penditures last year, including the 
this year. “joke” session of the legislature, 
Arrival of more seasonable| called to consider amendments to 
cmiellid ——_—__—_—. | the automobile liability insurance 

law, when the legislators voted 


themselves $400,000 of extra com- 
pensation for attending the session. 


PERFECT CIRCLE LIFTS 
ADVERTISING BUDGET 


Hagerstown, Ind., March 16.—Be- 
lieving that 1932 will be one of the 
best years in history for the sale of 
piston rings, the Perfect Circle 
Company of Hagerstown, Ind., 
manufacturers of Perfect Circle pis- 
ton rings, increased their 1932 ad- 
vertising appropriation considerably 


The Home Hotel 
of New York 


Homelike in service, 
appointments and lo- 
cation ... away from 
noise and congestion, 
yet but a few min- 
utes from Times 



















i age 
Square 7 ee over the amount of money spent in 
facilities for tourists. 1931. All during the year 1931 trade 

paper advertising was increased, 


Home folks will like 





either through new magazines add- 






== HOTEL 
BRETTON HALL 


BROADWAY at 86th STREET 


new circulars, poster, signs, window 
trims and other material, have been 
included in the 1932 campaign. Per- 
fect Circle piston rings enjoyed rec- 
ord breaking sales in 1931. In fact, 
the year just past was the biggest in 
total sales and in net profits of any 
year in Perfect Circle’s twenty-five- 
year history. 

















when you visit the 


SHIRLEY: 
SAVOY 


HOTEL 


Warmth! Friendliness! Luxury! 
And an eager regard for your 
comfort. Economical too. 
400 ROOMS 


$ A DAY 
and up 


Delicious food - moderate prices in 
Dining Room and Coffee Shop... 
J. EDGAR SMITH-President 
E. C. BENNETT-Manager 
Park Your Car in the Shirley Garage 










BROADWAY i 


Make 


i7TH 












this hotel ed to the list or in bettered posi- 
tions. 
Many new dealer helps, such as| 


| of $134,142.63 in 1931, equal to $1.34 


;Aluminum Industries, Inc., 


| current 


meeting of the Pacific Coast Dis- 


trict of the American Petroleum In- ‘ . : 
stitute Division of Production, to be| new machinery and shop equipment and greatly enlarging 


held at the Engineers Club in Los| his service facilities. 

Angeles on Monday night, March 28. * * * 

Preliminary arrangements for the IWOCK TR 2 . re > is whie 

spring assembly were made at an| LUBECK TELLS me of one example of this which he 
recently ran across. This particular dealer, becoming 


ing to get what’s coming to him through the installation of 





informal meeting held February 12, | : $ “ 
at which time committees were| service-minded, went through his stock of parts and charged 
chosen. A paper already has been/ off everything prior to 1928. Thén he took the discards and 


prepared by H. W. Graham, general 
metallurgist, Jones & Laughlin Steel | 
Corporation, Pittsburgh, Pa., on the 
subject “A Study of Rotary Drill 
Pipe,” and it will be illustrated with 
lantern slides. 

A. C. Rubel was designated to ar- 


|}advertised ridiculous bargains in fenders, headlamps and 
| the like which he had thrown out of his stock room. This 
appealed to the owners of old cars, who found they could 
get these parts for a song and who came in to have them 
put on. In this way the dealer got a labor profit and also 
‘range for @ local speaker. Members| SOMmething out of the stuff, which would have been junked 
of a committee to nominate district | had it not been for this idea. 
officers are E. W. Masters, Wendell * * * 
vCThe annual dinner meeting will} ANOTHER ONE Lubeck told me had to do with the 
be held on the day following the| operations of a Cleveland dealer, who divided his city into 
closing of the third annual Oil; 125 zones, each from four to eight square blocks jin size. 
Equipment and Engineering Expo-| Working with his bank, he got the wealth per family in each 
sition, and A. H. Bell, chairman of 7 ili j 
the Pacific Coast District, has writ-|20ne. Then he surveyed the number of families in each zone 
ten institute headquarters that it is} and the number of cars purchased in that zone the previous 
hoped that a large number of Cali-| year. He_found that in one zone 1,754 families had bought 
218 cars in 1931. In another 2,160 families had purchased 
only ten motor vehicles. Therefore, he threw out every zone 


fornia oil men and visitors will at- 
tend the session. 

| where the car-buying was under 20 per cent. of the popula- 
tion. 





ALUMINUM INDUSTRIES’ 
| NET OF $134,142 IN ’31 
EQUALS $1.34 A SHARE 


Cincinnati, March 16.—Net profits 





Hiring a girl with a pleasant voice, he put her on the 
phone to call up the women folk. Calling herself by a 
friendly sounding name, like Nancy Lee or Sally Hopkins, 
'the girl would chat with the woman prospect, asking her 
if she knew that Mrs. Soandso, a neighbor, had just bought 
a new car, and Jeading up to putting the question to her, 
“Are you people thinking of buying a new car this year?” 
ted to the Stock Exchange. This Did it pay? Well, in one zone alone twenty prospects 
“eee oe pl for cars in the $1,000 class were secured. 
assets of $968,448.96, compared with . ‘ 

liabilities of $399,686.03 and BAY CITY is holding its show this week, the last one 

total assets of $2,713,675.20. Net} on the Michigan circuit. President J. M. O’Dea and W. D. 

sales for the year were $2,219,018.92| Hdenburn, general manager, both of the Michigan State 
and profits from operation are given ° ° 4s 

as $160,627.11. Net income was|AUtomotive Association, were guests at the show banquet 

$134,142.63 and the earned surplus| Tuesday evening. 

A Ng -sengy Prod given as $211,- Brother Edenburn tells me of an unusual feature in 

on of dividends | .onnection with the Bay City show. It had lost money for 

ten years, until the idea was coneeived of clearing. the exhibi- 

In submitting the annual state-| tion floor of cars at 9.30 each night and giving the showgcers 


on the capital stock of the company, 
are shown in the annual report of | 
submit- 








amounting to $149,993.44, paid dur- 
ing the year. 

ment to stockholders, President John | g chance to dance. Now the show makes money. 
Eckerle characterized it as entirely * * 1% ; 


satisfactory, in view of general busi- ; ° 
ness conditions. He aad the new SAGINAW, MICH., with a population of 80,000, had 
product, Permite Resalum, a per-| decided not to hold a show this year. In the past such 





manent aluminum protection for 


exhibitions had been poorly attended and far from profitable. 





various materials requiring a pre- 
servative, developed by the company, 
had involved a suvstantial cash out- 
lay, but its acceptance by the trade 


in the expenditure for patent and 
| manufacturing 
lexpansion for 
distribution. 
Current assets as shown in the 
balance sheet include cash on hand | 
approximating $92,000 and physical 
inventory, at lower of cost or mar- 
ket, amounting to $610,218.98. 
CLASSIFIED ADVERTISEMENTS 
IN THE AUTOMOTIVE DAILY 
NEWS BRING RESULTS 


had already justified the ent and | 


rights and factory 
itg production and 





But after this decision the nine dealers in the association 
weakened as show time approached and it was decided to 
try something new. So it was decided to throw off the 
admission fee, dv away with the orchestra and have no 
decorations. But it was an invitation affair. No one was 


| admitted unless an invitation from a dealer was handed in. 


Those not reeciving one by mail could go to any retailer and 


get one. 
The result was that on the last day of the four-day show 


| there were more people in the building than in all four days 


of last year’s show. Whereas not a car was sold in 1931, 
there were several sales reported this time. And where it 
cost each dealer $250 last year, this time not one spent more 
than $50. 
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KELLY BUICK SALES 


Indepen 


Duluth, Minn., Survey 
Shows This Branch of! FORMED IN BALTIMORE 


Industry Will F ight to Baltimore, Md., March 16.—A new 
Protect Investments in| organization, the Kelly Buick Sales 


a Corporation, has been appointed to 
Stocks and Equipment! the Buick distributorship in the 
oa | Baltimore area, according to an an- 
|}nouncement. The corporation will 
|do business in three locations, the 
| main offices together with new and 
doomed? An exclusive survey of | used car salesrooms being located 
the largest independent tire dealers | °"% Mount Royal Avenue automobile 
‘ . ._ | row. 
= Duluth, Minn., by Automotive | C. Markland Kelly, oldest Buick 
canons tee a _ bord man in Baltimore, having repre- 
doomed f ie if | Sented the company for the last 
omed tor many years to come, If! fourteen years, is president of the 


ros ite of tl -y disheartening | 2°¥ firm and will serve as general | 
pite re very disheartening | and sales manager. 


conditions in the independent tire. 
dealer business, the dealers included DE COZEN REPORTS FEB. 
SALES TOP SINCE 1925) 





ADVERTISING AIDING 
USED CAR BUSINESS 
IN WESTERN MASS. 


Springfield, Mass., March 16.—Re- 
ports show new and used car sales 
in Springfield ahead of last year. 
New car registrations in Hampden 
County for January, 1932, were 215, 
against 206 for 1931, When it is 
taken into consideration that the 
county registration figures that 
month show 29 Fords for 1932 


against 68 for 1931, it indicates that 
active and increased buying is tak- 
| ing place among the other makes. 
Used car figures show that the 
sales by dealers in Springfield are 
holding close to sales of last year. 
Springfield dealers are using 
and direct-by-mail ad- 


By ARTHUR G. PATTERSON 
Is the independent tire dealer 


lst 


in the survey showed a remarkable 
spirit of optimism for the future 
and many of them backed up this 
remarkable spirit by reason of their 








market prices for a short time only.” 

The Nash Springfield Company’s 
copy announces: “We offer special 
prices for the week of March 13-19 
to make room for spring trade-ins.” 

“Prices tell our bargain story,” is 
the message of Arthur E. Center, 
Inc., Pontéac dealer. 

The International Motor Car 
Company, Hudson-Essex dealer an- 
nounces: “We will not be undersold 
on used cars, This statement puts 
in a few words our fixed policy of 
giving you the most for your money. 


We recondition our cars. They are 
ready for service.” 
Tait Motor Sales, Inc., which 


handles Plymouth, De Soto, Auburn, 
and Cord, is featuring an Easter 
used car parade. Its message reads: 
“Two weeks to Easter, and that is 
dress-up and shine-up day, but 
don’t forget your car is also an im- 
portant part of your wardrobe, and 
what your friends sec you in most 
of all. A few dollars paid at a later 
date—best suiting your convenience. 





t Tire Dealer Is Here to Stay 





100 CHRYSLER DEALERS 
GATHER IN COLUMBUS 


Columbus,_O0., March 16 (UTPS), 
—More than one hundred dealers 
and salesmen’ representing’ the 
Chrysler line assembled at the Neil 
House to participate in a sales con- 
ference in the Columbus area, cov- 
ering about thirty counties in cen- 
tral Ohio. 

Earl B, Wilson, director of sales 
of the Chrysler Corporation, was 
the principal speaker. He declared 
that the automobile industry has 
weathered the storm better than 
the railroads, the steel industry 
and some of the other basic indus- 
tries. He declared that the Chrys- 
ler organization was looking forward 
with a feeling of optimism to the 
return of prosperity in some not far 
distant time. 

F,. S. Dowd of Dowd-Feder, Inc., 
Chrysler distributor in Columbus, 
acted as master of ceremonies, He 








; ; , Newark, N. J., March 16.—More'| ®€Wspaper ls : ni ie 
anno a » ’ ” “tict mnnes . ae | Stand out on Easter morning, s : 
uncement that they have cars were delivered by the De| vertising to increase used car sales} c re a " ng, spick said that the Columbus area showed 

thousands of dollars invested in| © ; during March and span. Easter cars are now on|, Sgr sa] os wae bm : 

and stock ; Cozen Motor Company, Chrysler 8 ese s | display sed car showr »|@ gain in sales of 32 per cent. in 
equipment and stock gnd inténd to | V04*! s : ; The Springfield Cadillac, Inc isplay at our used car showroom. . rey tha meavious yaar 
fight to the very last“ditch in order , distributor, during February of this) | . F . | : sees VEE SOS Sorveees Fame, 

: | which reports that February new) 


to protect their investments. 

Several of the dealers who re- 
fused to have their names published 
in connection with the survey gave 
some very valuable suggestions and 
opinions to be included in the 
survey. 

Most of the independent tire deal- 
ers in Duluth are looking forward 
to a large business in replacements 
in 1932 due to the fact that many 
automobile owners will retain their 
present automobiles which are badly 
in need of new tires and inner tubes 


thus resulting in heavy replace- 
ments in 1932. 
The outlook for a large repair 


business in 1932 is not very bright, 
the dealers pointing out that tires 
and inner tubes are now so very 
cheap that large repairs are a thing 
of the past, except in rare cases 
where such repairs are worth while, 
Only a normal repair business is ex- 
pected. 

Tire dealers in Duluth look at the 


year than in any corresponding pe- 
|riod since 1925, according to Alfred 
De Cozen, president and general 
manager of the De Cozen Motor 
;Company. Mr. De Cozen also stat- 
ed that deliveries the first fifteen 
days of March are likewise ahead 
of March a year ago. 


KINGSTON IN BALTIMORE 

Baltimore, Md., March 16.—J. B. 
Kingston, for the last two years 
manager of the Graham Motor 
Sales, Graham factory branch at 
Washington, has taken over man- 
agement of the Graham factory 
Branch in Baltimore, which will be 
‘run under the same name. 


car sales exceeded any February in} MARCO MADE BRANCH MGR. 

five years, advertises its used cars} TEEFY-SELTZ COMPANY, INC. 
as follows: “You can buy a used Kingston, Pa., March 16—John 
Cadillac or La Salle in our use: car} Marco has joined the Teefy-Seltz 
department as low as $200. A used| organization of Philadelphia, Pa., 
Cadillac or La Salle is better value| Auburn and Cord distributors, as 
than any new car of equal’ price.| their Wilkes-Barre wholesale and 
We are selling many used cars in} retail branch manager, located at 
STUDEBAKER DEALERS AT | our stock at from $200-$300 under’ 369 Market St. 
CINCINNATI MEETING , sei - ; le ios 


Cincinnati, O., March 16.—Roy H. 
| Faulkner, vice-president of the} 
|Studebaker Sales Corporation of 
| America, conducted a sales meeting 
lof Studebaker dealers of this section 
at the Netherland Plaza a-few days 
Dealers from three adjoining 





te 





ago. 
|States were in attendance. Paul 
;Castner, former Notre Dame foot- 


j ball star, now sales manager of the 
| Studebaker truck division, addressed 
‘the dealers on truck merchandising. 


The real significance of the 


NEW DODGE DEALERSHIP 
Baltimore, Md., March 16.—The 


Nash announcement is found 


mail order and chain store business | Fidelity Motors Company, one of 


from various angles. One dealer 
does not cater to the mail order or 
chain store class of patrons at all. 
He avoids that class of patrons, and, 


the oldest automobile firms in this 
city, has taken on the Dodge and 
Plymouth lines. Herbert M. Hart- 
man, prominent in the automobile 


....not in the fact that it 


selling on a quality basis only, he| business here for the last twenty- 


has been very successful. Another 
dealer expects the mail order and 
chain stores to do a good business 
during the depression, but claims 
that, when normal times return, 
people will return to the buying of 
quality only, instead of buying on a 
price basis, as at present. Another 
dealer declares that the independent 
tire dealer offering diversified serv- 
ice is in a better position to compete | 
with mail and chain store competi- | 
tion than the dealer who does not | 
offer such service. 

Tire dealers declared that the tire | 
manufacturers were greatly respon- | 
sible for present disheartening con- ! 
ditions in the independent tire deal- 
er world of business. Tire manufac- | 
turers who sell and make tires for | 
every Tom, Dick and Harry in the 
world are signing their own sudden | 
death certificate and will wake up 
to find themselves out of business, 
according to one of Duluth’s largest | 
independent tire dealers. 

Most of the dealers were very frank , 
in their declarations that the in- | 
dependent tire dealer is ready to: 
stake all that he owns in the fight | 
to continue in business. The dealers | 
declared that the factories must | 
give present and future dealers a | 
more profitable and attractive prop- 
osition and the utmost co-operation. 
Most of the dealers declared that | 
the time was not far away when | 
the factories will be only too glad 
to have private money secure deal- 
erships but that the factories would 
not be successful_if they continue 
present dealer methods. 

Factory owned stores were looked | 
upon by some dealers as an expen- 
sive experiment and predicted that 
they would in the future give way 
to the independent dealer when the 


dealership for private money is 
made profitable enough. 
A plan that would create good 


‘will and help present unemployment 
conditions was suggested by one of 
Duyath’s oldest dealers and that | 
was the dividing up of jobs by cut- | 
ting a ten-hour or twelve-hour day 
man down to five or six hours and | 
giving another man a job for the 
balance of the hours, thus two men 


| whatever city such 


| Miller pointed out that should time 
' dealer is doomed, it would be many 


| tire dealer closes his doors for good 


six years, is president of the con- 
cern. 


attracted more people to Nash 


would work where only one man 
worked before. Overworking help by 
long hours and Sunday work was 
cited as building a ruinous reputa- 
tion and destroying good will in 
a dealer is lo- 


showrooms than any other an- 


cated. 
Selling tires on a Strictly quality 
basis was pointed out as another 


nouncement in Nash history 


effective method of overcoming 
mail order, chain store and gaso- 
line competition. 

W. A. McDonald of the W. A. 


McDonald Tire Company, General 
tire dealer at 749 East Superior St., 
declared that the future of the in- 
dependent tire dealer is secure. Mr. 
McDonald is looking forward to a 
year of replacements in satisfactory 
quantity in 1932. This company 
caters only to quality buyers who 
are out of the mail order and chain 
store class of buyers. 

Paramount Service, Inc., Kelly- 
Springfield tire dealer at 521 East 
Superior St., declared that the in- 
dependent tire dealer is not doomed 
because he is cited as part of our 
social and economic life. This com- 
pany looks for a heavy replacement 
business in new tires in 1932. This 
company urged tire manufacturers 
to stop making tires for mail order 


..++ but in the fact that sales 
of the new cars greatly exceed 


all expectations. 


C. H. BLISS 
Vice President and Director of Sales 
THE NASH MOTORS COMPANY 


'and chain stores. 


A. Miller, owner of the East End 
Tire Shop, United States tire dealer 
at 509 East Superior St. and one of | 
Duluth’s oldest tire dealers, de- 
clared that he has not lost the bat- 
tle as yet. On the other hand, Mr. 


AMBASSADOR EIGHT® 
142-inch Wheelbase 
$1855 to $2055 


ADVANCED EIGHT* 
133-inch Wheelbase 
$1595 so $1785 


SPECIAL EIGHT* 
128-inch Wheelbase 
$1270 to $1395 


STANDARD EIGHI 
121-inch Wheelbase 
$965 fo $1095 


: 7 7 7 ne 


(3985) 


BiG SIX 
116-inch Wheelbase 
$777 #0 $935 
the independent tire 


reveal that 


years before the last independent 
in the United States. 

Mr. Miller favors shorter working 
hours for each person employed, 
thus dividing up the jobs, strong 
jocal dealer organizations, co-opera- 
tive dealer advertising, building of 
good will between dealers them- 
selves and selling of all tires on a 


quality basis, 


AND UP F. O. B. FACTORY 
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Principal Causes of Accidents 
NALYSIS of the cause of accidents in New York city 
last year brings to light some interesting and signifi- 

cant facts. The outstanding one is that carelessness on the 
part of pedestrians is the greatest cause of all accidents in 
the streets of our greatest city. 

The one cause which contributed to more deaths than 
any other in the list was crossing in the middle of the block. 
Obviously, in this class of accident, the pedestrian is the per- 
son fundamentally to blame. However, there is one encour- 
aging fact, and this is that the warnings and educational 
instruction given broadcast as regards this cause of trouble 
are beginning to bear fruit. In spite of the fact that crossing 
the street elsewhere than at regular crossings is still the big- 
gest single cause of accident, the number of deaths due to 
this piece of carelessness decreased 25 per cent. in 1931 
under the total of 1930. 

On the other hand, crossing against traffic lights at the 
regular street intersections increased by 20 per cent. in 1931. 
The totals for these two classes of accidents were 241 and 
231, respectively. And in each case it is perfectly obvious 
that the pedestrian was the person at fault, simply because 
he has no business crossing in the middle of the block or 
crossing against traffic lights even at street intersections. 

The third classification is given as various causes at 
crossings, and this, of course, is somewhat indefinite. The 
vehicle operator might be to blame or the pedestrian might 
be at fault because of some u1mentioned careless action. Col- 
lisions is the fourth class, and here the vehicle driver would 
probably be most often to blame. This class of accident 
accounted for 156 deaths. 

















The fifth class is labeled: ‘““Running off sidewalk into | 


, “ 


Following that comes “sports and games in the 
roadway.” Reckless driving is given credit for forty-one 
fatalities and skidding for thirty-two. Defective brakes 
caused twenty-nine deaths, and coming from behind parked 
cars accounted for twenty-three.- Falling from moving 
vehicles is given as the cause of twenty-one fatalities, and 
“vehicles making turns” are charged with nineteen deaths. 

This is an interesting compilation, and it is significant 
coming from those who are trying to reduce our traffic 
death list. 

To us the classes of accidents responsible for most of 
the deaths indicate the need for more and more general edu- 
cation in the meaning of modern traffic and the care needed 
to prevent accidents on streets and highways. 


roadway.’ 


It Won't Be Long 


ELIABLE reports from Detroit tell us that cars are now 

beginning to roll off the Ford assembly line at River 
Rouge in considerable volume and are going forward to deal- 
ers as rapidly as possible. It is evident from this that the 
general public unveiling of the new fours and eights will not 
be long delayed. 

This is something that the whole automotive industry is 
anxiously awaiting. It is a sort of tradition in this country 
to “wait and see what Ford has got” before placing orders 
even for cars considerably removed in price class. This his- 
toric pause will soon be ended. 

If the seven mad gods who rule the weather will consent 
to drive a good, wholesome breath of spring across this con- 
siderable country, we may expect April to open a real buying 
season. During last winter’s shows in most cities it used 
commonly to be heard that “the crowds make me think of the 
old days.” There was plenty of interest and some signing on 
he dotted line. And very shortly we are coming to the proof 
x the pudding. Will they buy in a manner that wil] remind 
“ot the old days’’? 

Here’s hoping. 


SHOP EQUIPMENT 
ASSOCIATES AGAIN 
BECOMING ACTIVE 


(Continued from Page 1) 


emphasize that “The Best Equipped 
Shop Gets the Business.” A 
monthly bulletin will be supplied to 
all wholesalers distributing shop 
equipment which will emphasize the 
importance of the wholesaler in the 
marketing of shop equipment, carry 
merchandising information, and 
give specific sales suggestions. The 
first copy of this bulletin, empha- 
sizing the importance of the func- 
tions performed by the jobber, al- 
ready has been published and 
mailed to wholesalers. 

Shop Equipment Associates also 
will take a hand in the development 
of co-operative shop equipment 
clinics to be sponsored by all or 
most of the wholesalers doing busi- 
ness in the more important market- 
ing centers of the country. The 
group will encourage jobbers in 
other territories to work together 
on clinics similar to the highly suc- 
cessful Philadelphia clinic, which 
was sponsored by fourteen jobbers in 
the Philadelphia trading area. At 
the same time it will discourage 
clinics operated by individual job- 
bers which have proved to be costly 
and of insufficient benefit to merit 
the support of manufacturers. 


CANADIAN HUDSON PLANT 
STEPS UP PRODUCTION 


Toronto, Canada, March 16.—With 
the task of reorganizing a plant, 
building an assembly line and in- 
stalling all equipment incidental to 


the manufacturing of automobiles 
virtually completed, Hudson-Essex 








of Canada are steadily increasing 
the production of their Canadian 
plant at Tilbury, Ont., to a point 
where they will be able to catch up 
on unfilled orders. 

Driveaways are an everyday occur- 
rence, it being no longer an uncom- 
mon sight to see a score or more 
Hudson and Essex cars leaving the 
plant for delivery to some distribu- 


|}tor at a distant point. « Shipments 


by rail to more distant points are 
also on the upswing. Factory offi- 
cials state that in a very short time 
the plant will be in shape for ca- 
pacity production. The plant is 
manned entirely by Canadians, some 
of whom were formerly employed in 
the American plant, but were sent 
to Canada to work as keymen in the 
Tilbury plant. 


NEW JOBBER BRANCH 
HAS SUPER-SERVICE 


Worcester, Mass. March 16.— 
Ashton-Deveer, Inc., Boston auto- 
motive jobber, is operating its new 
branch at Worcester. This latest 
outlet for Ashton-Deveer service 
embraces 22,000 square feet of floor 
space and is ideally situated, since 
a fair share of its volume comes 
from services it renders to car own- 
ers of a super-service station nature. 

The concern does car washing, 
lubrication, tire repairing, battery 
sales and service and gasoline and 
oil sales. 

As at Boston, the policy of the 
new branch is to specialize along 
certain nationally advertised lines. 
These include tires, batteries, spark 
plugs, brake lining, chains and 
bulbs. 

VICTOR METAL PRODUCTS 
NAMES NEW DISTRIBUTOR 

Los Angeles, March 16.—Victor 
Metal Products Company, 140 West 
17th St., Los Angeles, manufacturer 
of Perfection replacement mufflers, 
has appointed the Coast Sales and 
Distributing Company, 244 West 
15th St., southern California dis- 
tributor. 


| COMING EVENTS | 


i cicasiseailenimeiaaaei niet aca eae 
OCTOBER 


3- 7—Boffale, N. Y. National Meta] Ex- 

osition, 174th Pegiment Armory 
H. Eisenman, 7016 Euclid Ave., 
Cleveland, director. 

3- i—Buffalo, N. Y. National Meta! 
Congress. Sponsored by American 
Society for Stee] sree. with co- 
operation of American Society of 


Mechanica! Engineers, Institute oi 


Metals and Iron and Stee) Divisions 
of American Institute of Mining 
and Metallurgical Engineers, Amer- 
oe Welding Society, Wire Associa- 

on, ‘ 
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Opinions, suggestions, complaints, criticisms, grievances or what 
have you. Open to every one to say anything, anyhow, any time. The 
communications printed in this department represent the ideas and 
opinions of our readers, They are not necessarily ours. If you have 
something to say en any phase of automotive activity, wholesale, retail 
or abusive, let us hear from you and we will tell the world. 
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Urges Publicity for Price 


Increases o 


Automotive Daily News: During 
the past few weeks I have noticed 
items in your paper announcing 
price increases in the current auto- 
mobile models. It has been a puzzle 
to me why these increases in car 
prices have not been given wider 
publicity in other publications, par- 
ticularly those reaching the con- 
sumer directly. 

Many people today are holding 
back on frurchases, through the 
habit which has grown up in the 
past few years of depression, to wait 
until the price gets a little lower. 
Of necessity, and as a means of 
forcing quick sales, many manufac- 
turers of products, not only auto- 
motive, have cut prices and are ad- 
vertising bargain rates of higher 
quality goods. At least they are 
representing their goods as of higher 
quality. In the automotive industry 
we all know that the offerings out- 
class anything presented in the past, 
and yet the prices have been shaved 
down to the bone. 

It seems to me that many people 
are waiting now in hopes that de- 
layed sales will prompt still further 


n Present Cars 


reductions. It is obvious also that 
the low prices cannot be maintained 
if output volume is curtailed to a 
point where the lower margin of 
profit on each unit under the lower 
volume will not yield sufficient in- 
come to insure profitable operation 
throughout the year. If this has 
been the reason for increasing prices 
during the past few weeks, it would 
seem to me that greater publicity 
given to these price increases would 
result in changing the mind of the 
waiting buyer, an@ out of fear that 
he would have to pay higher for his 
car if he waits longer, he would be 
likely to buy now. 

If the product we are selling now 
cannot be sold at a reasonable 
profit at the present volume, we 
should increase the price. If we are 
forced to increase our price we are 
certainly not taking any unfair ad- 
vantage of the buyer. He still gets 
his money’s worth. I think we could 
scare out a lot of cagy dollars to- 
day if we could give the public to 
understand that the price of cars 
in the future will be up instead of 
down. R. J., Birmingham, Ala. 





2 JOBBER SESSIONS 
~IN GEORGIA, IOWA 


(Continued from Page 1) 


tional association, is 
that organization and participating 
in the Atlanta meeting, being held 
by the Southern Jobbers’ Associa- 
tion. 

Another important regional meet- 
ing announced by Mr. Ruark, in 
which he will take an active part, 
will be held March 22, when the 
New York State Jobbers’ Associa- 
tion convenes at Syracuse, N. Y. B. 
S. Arnold of the Onondaga Auto 
Supply Company is president of this 
association. 

W. E. Wissler, president of Her- 
ring-Wissler Company, Des Moines, 
Ia., and a director of the Motor and 
Equipment Wholesalers’ Association, 
will preside at the Davenport meet- 
ing, while A. S. Hatcher of the A. S. 
Hatcher Company, Macon, Ga., will 
be in charge of the Atlanta meeting, 
both men being presidents, respec- 
tively, of the. Mississippi Valley and 
Southern groups. 


ILLINOIS INSURANCE 
RULINGS DEFINED 


(Continued from Page 1) 


qualify for a license in its own 
name, designating two or more per- 
sons, as required by law. 

The department has also ruled 
that it will license non-resident au- 
tomobile finance companies as brok- 
ers, and that resident concerns and 
persons engaged in the financing 
of automobile time sales may be 
licensed as either agents or brokers. 


STUDEBAKER NAMES NEW. 
CANADIAN DISTRIBUTOR 





Montreal, Canada, March 16.—C. 
N. Galer, general sales manager of 
Studebaker Corporation of Canada, 
Ltd., with headquarters at Walker- 
ville, Ont., announces the appoint- 
ment of Packard Montreal Motor 
Company, Ltd., as distributors of 
Studebaker cars. 





F. W. D. PROMOTES BILLINGS 
TO ASST. GENERAL MANAGER 
Clintonville, Wis., March 16.—The 

Four Wheel Drive Auto Company, 

manufacturer of FWD trucks, an- 

nounces the appointment of Guy H. 

Billings as assistant genera] man- 

ager. Mr. Billings, who has been 

with the company for nineteen 
years, has served the past seventeen 
years as purchasing agent. 








representing | 


| ASBURY PARK TO STAGE 
SHOW APRIL 11 TO 17 
| IN $3,000,000 CASINO 


| 


Asbury Park, March 16.—What 
will probably be the last automobile 
show of the season for New Jersey 
will be staged in the new $3,000,000 
Asbury Park Casino on the Board- 
walk, during the week April 11-17. 
The show will be conducted under 
the auspices of the Asbury Park 
Automobile Association. 

William Major, newly elected 
president of the organization, is 
general chairman of the show com- 
mittee. In addition to a complete 
line of the new automobiles, there 
will also be a display of motor boats, 
including some cruisers more than 
50 feet in length. Malcolm E. Har- 
ris, local Chevrolet dealer, is in 
charge of the automotive exhibit. 
while the motor boat and accessory 
division is under the supervision of 
Past-President Roland J. Hines. 

The new Casino will provide an 
attractive setting for the exhibits, 
and it is expected that a record- 
preaking crowd that will be visiting 
the shore resort during the post- 
lenten season will be in attendance. 





GOOD DEMAND REPORTED 
FOR NEW PINES ELIMINATOR 


Chicago, March 16.—Reports from 
the Pines Winterfront Company 
state that the recently developed 
“B” battery eliminator for motor car 
and similar types of radios is being 
accorded a highly favorable recep- 
tion from manufacturers and deal- 
ers. It is also declared by officials 
of the company that the general 
reduction in automobile production 
has caused older motor accessory 
and equipment lines to move some- 
what more slowly than thirty days 
ago and that these items should ex- 
perience better demand with the 
pick-up in motor car output. 


Classified 


Advertising 


Classified Rates 5c Per Word 





MANUFACTURER’S AGENT 
Sales executive, twelvé years in 
New England territory, with wide 
acquaintance Automotive Jobbers, 
Automobile Distributors, Dealers 
and Garagemen to represent Man- 
ufacturer (one or several “non- 
competing lines) selling to this 
trade. Best of references can be 
furnished. Box 293, Automotive 
Daily News, 350 Hudson Street, 
New. York -City. 
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Studebaker 
Offers a 


Great Franchise 








Studebaker 
Offers 
Opportunity 


Did you ever hear 
‘THE STORY OF 
FROG? 


7. OSBORNE was telling me the other day that 


when he was a youngster they had an experiment 










10. A liberal discount on cars. 





1. Price protection on current 














models— if price is reduced to 





11. A liberal advertising cam- 


paign. 


the public. 








on a frog in his biology class. It seems that they placed a 


frog in cool water and then gradually, with a very slow 








2. Monthly orders—no com- 








flame, they increased the temperature. The heat was so 
gradual that the frog, lulled by the gradually increasing 
warmth, never moved until at last, before he even felt the 


intense heat, he found himself boiled to death. 


12. Support for the live retail 
salesman, that assures him an 
income in the months of Octo- 


ber, November and December. 


mitments. 


3. Budget control without 


charge. 














Lulled by 
hope for the future, or for some wizard who might wave 
a magic wand and bring back the ‘‘good old days’’, they 


are gradually being lulled into a false sense of security and 


1 wonder if a lot of dealers aren't like that? 












4. Wholesale and retail _ sates 13. Full 
- Full coverage in the most 


promotion help. 
profitable field—not only pas- 
senger cars, but trucks that 


showed an increase of 127% 









5. Junking allowance. : ; : . 
will not jump out and start to do things until they are 


boiled to death. 





in registrations last year. 





6. Service of used car expert in 











moving used cars. It is a time for action. It is a time for new methods and 













14. Motor cars built by the 


best engineering genius in the 


new ideas. Studebaker recognizes this and is extending to 


7. Factory participation in its dealers today more concrete helps and new ideas than 


industry and offered at the 


labor expense caused by defec- ever before in its history. 






lowest prices of any fine cars 











tive material. 
Why not investigate the Studebaker franchise? 


bs Vice President 


The Studebaker Sales Corporation of America 
South Bend, Ind. 


in America. 


8. Factory parts depots in stra- 









tegic points which assure over- 15. A dealer written f hi 
; written franchise, 


drawn by Paul G. Hoffman, 
President of The Studebaker 


Sales Corporation, and himself 





night service to dealers. 





9. Parts discounts so liberal 









they enable dealers to compete ica’ 
one of America’s most success- 


with parts jobbers. 








ful dealers. 





The Thom boys started with Studebaker twenty-two years “Bob” Armacost, of Kansas City, Missouri, started with 


ago in Oshkosh, Wisconsin. Studebaker over eight years ago, and is still going strong 







. 


Today they are still successfully and profitably mer- 


chandising Studebakers in the same community. ness is a good business. 


and making money—proving that the automobile busi- 
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Walker Develops New 
Type of Service Jack 





different | propeller shaft brake units, gasoline 
tanks, etc. In most cases it ‘eaaaien 


type of 
. eae ; : . ne man to do these and other diffi- 
Walker Unit-Lift, for removing and | ° 
B cult jobs in much less time and with | 


replacing heavy and bulky units un-| ¢,, greater ease 
der trucks, passenger | three men could do them before. 
ears, is now being offered by the The design of this new service 
Walker Manufacturing Company of| jack is such that it will handle the 
Racine, Wis. | heaviest car, truck and bus work for 
This new jack, known as No. 798} which it is intended. You roll it 
in the Walker line, provides an easy,| into position on the four caster 
speedy means of removing and re-| wheels, and you raise or low the 
placing transmission, differentials.} load to the exact point 
front and rear axles, heavy springs,’ easily, quickly and safely. 


An entirely new and 
ealled the 


service jack, 


buses and 


Figures in this table are from R. L. 


New York city, 
In this table 16 states 


AUBURN GROUP 





State; c 5 s 
: Z 3 3 - 
= s 8 > RD Ly 
3 5 2 Zs % s | 
< So | = © a 3 | 
Delaware | | 13 2 3 
Florida | 8 1 9] 36 14 28 
Idaho | 1 L| l F 7| 
Illinois | 95 9 104 | 182 155 254 
Maryland | 17 2 19 | 39 29 48 
Michigan | 27 l 28 | 189 198 152 
Minnesota | 12 ] 13 | 66 20 40 
Montana | 1 1| 2 1 8 
North Carolina | 8 8| 48 7 42 
North Dakota | | 3 1 & 
Ohio | 60 5 65 | 215 273 200 
South Carolina | 4 4 | 9 5 13 
South Dakota | l - ~ 1] 10 10 15 
Utah | 4 4| 1 8 
West Virginia | 19 19] 3250 7 41 
Wisconsin 25 37 j 
Line Total 282 19 q 904 759 927 
Group Total | 301 
Delaware, 1931 | ] 1| 15 5 
Florida, 1931 | 9 2 11] 26 7 30 
Idaho, 1931 | |} ~ 10 5 16 
Illinois, 1931 | 332 27 359 | 159 147, «482 
Maryland, 1921 | 2 ] 24 | 22 20 93 
Michigan, 1931 | 61 6 67 | 93 66 195 
Minnesota, 1931 | 3 1 4| 21 12 35 
Montana, 1931 | 2 2| 26 9 18 
North Carolina, 31| 7 2 9] 32 7 52 
North Dakota, "31 | | 2 
Ohio, 1931 | 154 11 35 | ; 
So. Carolina, ’31 | | 
South Dakota, ’31| | 
Utah, i931 i | 
West Virginia, ’31 | i ! 9| 
Wisconsin, 1931 pigs. _41 . 
_ Line Total, 1931] 642, «BB 
Group Total, '31| laa ae 695 | 
- 
®Not in production. 


uction -- Engineering - - Factory - 


than two or even} 


desired; The 


are included in the New York state total. 


CHRYSLER GROUP 








Austin, Peerless, Durant and Stutz are included in the ‘miscellaneous column. 





'New Heads Equip Old Spray 
Guns for Enamel Finishing 


DITWILER OFFERS 
IMPROVED SPREADER 


| The Hercules-Ditwiler trailer type 
|spreader now being made by the 
| Ditwiler Manufacturing Company of 
|Galion, O., embodies 
| features. 


several new 


It offers, it is claimed, a new 
standard of efficiency for spreading 
|chloride for dust prevention, for 
spreading salt, sand, cinders or 
chloride on icy streets, for spreading | 
chips, slag or ether covering on pen- 
etrated stone—and, in fact, for any 
| spreading of light aggregates one 
inch or smaller on roads, in con- 
struction or maintenance. 

It will also spread round lime or 
fertilizer on fields or grass plots. 

The spreader is operated by its 
own air-cooled motor and width of 
| spread, 6 to 30 feet, is regulated by 
the speed of the motor and is al- 
ways uniform regardless of the 
speed of the truck. 

The amount of aggregate spread 
depends on truck speed, and can be} 
regulated very accurately and an} 
extremely even spread is obtained.|biss spray guns have recently been | 

The Hercules-Ditwiler Spreader is | announced by the DeVilbiss Com- | 
| designed especially for use with pany, Toledo, O. 


| lichte 
pe conn age Pog A or were designed especially for use| well as with the new synthetic ma- 
readily with larger trucks. with the new synthetic lacquers, terials. A finer, faster and more 
Agitator blades in the feed hopper enamels and similar finishing ma- | uniform spray is obtainable with 
give the material a rotary motion terials; they will produce the finest these materials than has heretofore 
and break up lumps which may | type of finish. One is for use with | been possible with other spray heads, 
have formed. An additional hopper suction material feed, the other for | it is claimed. : 
is supplied for use in spreading use with — feed. Either mens | The pressure feed spray head ” 
chloride from non-dumping truck operates with the DeVilbiss type AV | not suitable for use with ordinary 
bodies. spray gun. j lacquers or similar light materials, 
These spray heads make it un-/but is designed solely for the new 


This spreader requires only a 
; cessary sers DeVilbiss | enamels. 
small permanent attachment on} NCCESSALY for aes of wah nthetic _ 


trucks being used and it can be at- : { 

tached to each truck in turn in less| pounds. In operation this weight} ly at all truck speeds, in operation 
| than a minute. Adjustable legs are|js supported in part by the truck | Or in moving f from place to place. 

| used to support the front of the 
| spreader when detached. 
weight of this 
hoppers and all, is 








spray guns to buy a complete spray 
gun to handle the new synthetic 
enamels. 

The suction feed spray head can 


Two new spray heads for DeVil- 


} 

















and in part by the rear wheel on | CLASSIFIED ADVERTISEMENTS 
spreader, | @ standard auto tire. The —e ts IN THE AUTOMOTIVE DAILY 
535 } trails back aud manipuls ates perfect- NEWS BRING RESULTS 





engine 





CUMULATIVE NEW PASSENGER CAR 


Polk & Co. of Detroit, with the exception of Illinois, which are supplied by the Robinson Advertising Service, Springfield, Ill, and 


Some of this data has been published previously, but it is given here complete for the convenience of 
Returns for today: Florida, Idaho, Michigan, Minnesota, 


FORD GROUP GENERAL MOTORS GROUP -. ee 
= | | | | : | | = | | 
3 | 2 | § a ” s | 2 2 | 3 | 3 2 
£ g 2 : 3 S s/s |@-| gi] % 3 
= | ° 3 & | 7 3 a = g | 3 ° 
fe | - (ie | | = m : = O | | 2 = | & 
3 22| 15 1 16 | 30 1 79 3 7 16) 136 
104 182 | 246 5 251 | 87 "§ sou, tir 9 —Ssa,s—“(ité‘éséT A; 
8 16 | 39 39 | 2 54 1 5 62 
222 813 j 304 29 333 | 273 74 «1514 33 297 308 2499 
56 172 | 130 2 132 | 46 19 585 4 24 110 779 
120 «659 329 25 354 | 247 69 1322| 27,23 245, sa 
90 216 | 190 3 193 | 98 15 696 6 80 128 1023 
12 23 | 43 43 | 7 65 1 3 76 
47 144 | 112 2 114| 34 4 343 1 7 39 428 
8 20 | 38 38 | 10 61 6 4 86 
272 960 | 480 18 498 | 179 61 1481 20 194 323 2258 
i3 40 | 74 1 75 | 16 183 2 4 20 225 
23 58 | 96 96 | 8 124 1 22 12 167 
1 10| 39 2 41} 17 1 81 i 7 7 114 
43 123 | 79 1 80 | 19 5 210 3 17 34 288 
2 4, hit a a a a ae 





1118 
3768 | 2551 | 12297 
4 24 | 105 1 106 | 27 3 103 15 19 167 
25 88 | 682 1 683 | 97 14 667 2 20 64 864 
5 36 | 115 115] 20 149, 8 | 6—ti“(‘éi 
137 925] 2598 40 2638 | 449 69 «2569 50 361 443 3941 
37 132 | 634 634 | 85 4 722 8 38). «93 955 
65 419| 2976 20 2396 | 321 48 1759 24 440 419 3011 
36 104 | 491 2 493 | 44 7 650 1 35 76 813 
19 72 | 195 195 | 29 1 301 2 il 19 363 
23 114] 644 2 646 | 50 2 571 2 28 46 699 
32 | 167; sd] 168 | 16 ; es 28885 
577] «2298 11 2309 | 276 31! 2215 13 364 502 3401 
58 | 319 319 | 31 1 436 16 26 510 
97 | 302 1| 303 | 29 406 1 56 42 534 
37 | 132 1 133 | 20 2 176 3 10 16 227 
94 | 295 295, —-a0o]—=Ctéi“‘ié $38 1 35 63 ~~ 4G9 
299 | 804 808] 144; sa; 1050) 2 163 205| ~~ 1888 

| __ 12757 1668 213| 12393 110; 1609! __—_—-.2070 


18063 





These spray heads | be used with ordinary lacquers, as ° 
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Equipment om Development 





Recent Developments 
In Commodity Handling 


By R. L. LOCKWOOD 


Division of Simplified Practice, 
Department of Commerce 

(Third installment of Mr. Lock- 
wood’s address at joint meeting of 
Metropolitan Section, A. S. M. E., 
and Electrical Association of New 
York, New York city.) 

After the war, executives in a 
number of important industries took 
stock of the results accomplished 
under war pressure and endeavored 
to apply to peace-time production 
the lessons they had learned. Ably 
supported by enterprising manufac- 
turers of materials handling equip- 
ment, industrial executives here and 
there began to devote to distribution 
problems some of the _ intensive 
study previously devoted to prob- 
lems of production, finding that op- 
portunities were almost unlimited. 
It immediately became apparent 
that a large proportion of waste in 
distribution occurred between the 
line of production and the point of 
ultimate delivery” Consequently, a 
large part of the study and effort 
during the past ten years has been 
concentratea on this portion of the 
distribution process, and _ results 
have become apparent on an in- 
creasing scale, as one industry af- 
ter another has recognized the pos- 
sibilities. During this period also 
the materials handling industry it- 
self developed enormously. Not only 
were existing types of machines im- 
proved and refined, but entirely 
new types were brought out, most of 
them aimed specifically at com- 
modity handling as distinguished 
from handling bulk or heavy ma- 
terials. 

Considering in detail those pro- 
cesses which occur between line of 
production and point at which used, 
certain older types of equipment ' 





func- 
users. 


well known, and their 
tions understood by 
Among these may be included va- 
rious types of outside cranes, 
as locomotive and gantry cranes; 
also many types of conveyors and 
of overhead monorails. At the other 
end of the size scale, the good old 
two-wheel stevedore truck, and sev- 
eral forms of three and _ four- 
wheeled hand . trucks were well 
known and extensively used. This 
period, however, saw the greatest 
development and extension of me- 
chanized floor equipment, including 
both old and new kinds of devices 
Among them may be mentioned in- 
dustrial tractors and trailers, power 
operated 
lift trucks, “stackers,” and other 
portable elevators, floor crane 
trucks, and various special devices. 
While all of the older types of equip- 
ment above mentioned had very 
definite uses, it was found that in 
most cases their usefulness was con- 
fined to “regularized” operations, 
such as the handling of uniform 
products between fixed points. Their 
use under such conditions has 
steadily grown and will undoubt- 
edly continue to grow, particularly 
in manufacturing plants, for per- 
forming the operations required to 
move finished gopds from the end 
of the production line to, and per- 
haps into, the transportation ve- 
hicle. 

Beyond this point of loading, how- 
ever, and even before this point is 
reached in the case of a non-uni- 
form product, the limitations of 
heavy or “fixed’’ equipment become 
obvious. This fact can be easily 
demonstrated by a visit to almost 
any freight or express. terminal, 
transfer station or ship pier, where 
goods of all kinds | must | be handled 


were 
well 





such | 


“burden carrying” trucks, | 


LION DRY HEAT 
TUBE VULCANIZER 


A dry heat tube vulcanizer has 
been added to the line of the Lion 
Chain Company, Chicago, 

The Lion electric tube vulcanizer 
heats up, ready for work, in a very 
|few minutes—and . maintains 
even temperature of 307 degrees in- 
definitely. It is very economical, 
| costing less than 1 cent per hour to 
| operate, the manufacturer states. 
Features 


control, guaranteed long life heat- 
ing element—so constructed that 
replacement is unnecessary—excep- 
tionally heavy thermostat and mul- 
tiple contact breaker, 4x8-inch man- 
drel, has 3%x7-inch vulcanizing 
surface. 

Equipped with cord to connect to 
any 110-volt A. C. lighting socket. 
Shipping weight thirty-one pounds. 
Price } oom 75. 


an 


and moved, requiring a multitude of 
operations and an inordinately large 
proportion of manual labor. Con- 
sider, for example, the uncounted 
numbers of boxed, barreled and 
created objects which clutter up 
every freight house and steamship 
pier in the country, and consider 
the amount of manual] labor per- 
formed on them; the countless 
“pick up and lay down” operations, 
often a battle between muscle and 
weight, supplemented only by the 
primitive bale hook, crow bar or 
roller. It is possible to find. in al- 
most any city, a freight house or 
pier at which one can see handling 
methods that are identical with 
those used by the Phoenicians to 
unload their galleys. It is also pos- 
sible, though deplorably uncommon, 
to find such an_ establishment 
equipped with the most modern de- 








include patented heat | 








vices, using the most modern meth- lis necessary 








City Machine Puts Out 
Bevel Gear Rounding Unit 


co 





knife-like 
which has a tendency 
shown on the close-up in the lower) to crack or chip in hardening or in 


replaces the edge of the 


angle, 


A Peerless machine developed es- 
pecially for rounding bevel gears, as | acute 


right-hand corner of the accom-| service, with a smooth, rounded 
panying illustration, has been an-| shape, eliminating difficulties in 
nounced by the City Machine and | hardening and assuring satisfaction 
Tool Works, Dayton, O. |in service. Machine is completely 

It is a fast, rugged machine, and| motor driven and _ self-contained, 
simplicity in set-up has been given| and has a capacity up to eighteen 
particular attention. This machine | inches outside diameter. 


ods, keeping the goods off the floor | mile to see both types, the old-ume 
at all times and requiring a mini- | establishment handling goods at a 
mum of muscular effort and of pick ; cost of $1.50 per ton and the mod- 
up and iay down operations. In at]ern one at a cost of 30 cents. 

least one city in the Middle West it - 


to travel less than a (To Be Continued) 











REGISTRATION STATISTICS, FEBRUARY, 1932 


New Jersey, which are furnished by the New Jersey Motor List Co., New Car Division, Trenton, N. J. Metropolitan district figures, compiled by Sherlock & Arnold, 
our subscribers. Readers desiring county, city, or town lists, or lists of onwers in any given section may obtain these by addressing any of these three companies 


Montana, North Carolina, Ohio, South Dakota and Utah 












Delaware | 7 3} 
Florida ; 41 27] 
Tdaho nm 2 ie 
Wlinois —s—“‘i«~YS*«<i | SCT 
Maryland — | S45) S28) 
Michigan | | 335 137| 
Minnesota | 47,24 
Montana | aL 
North Carclina | 22, 16 
North Dakota | 2 rT 
Ohio | 193} ~~ «53 
South Carolina | 15 “4 
Seuth Dakota = | oe 
Utah -_ ~ 4) 
West Virginia | _ aa 


HUDSON GROUP 





_STUDEBAKER GROUP 





WILLYS-OV'R'D GR'P 















NON-AFFILIATED MANUFACTURERS 
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5 sc <= ' State 
3 2 of oe “ z ¢ E a g Total 
3 $ =Si/ as = & e . 2s 
3 & BO \}Es | be = é z- 
10 | 3 3 6] 10 1| 11| | de 1 6 4 3f 212 
er ' 68[ atid 18 —t—“‘<i«é‘«CtdSY 14, 3} 17] i 30! oj * 18 ~~ 8 5| 5| 3] «1,367 
oe a. a. =. 2 oe ek . a | 5 : 131 
— -228f 23, sd, 44 283, 208, S34) KZ 12,104, 85 11 215 54/ 20 37| «5,062 
— 4, 6 5 62 a a a 3 16 15! 1 2 13| 2 4, 1,375 
472 | 13, 34s “142 | 72 ‘11| a;.hUC~«* 1, 109 91 25, 24 38 39 14} 230 
11} #6 # «2 57 ti‘«‘«éw‘S 82 10 92 | ee 49 25 29 14 4 3|_——s«i1,799 
.s .) «2 7 - 2 1| 3 | i aa a. 1 2| 164 
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7. a Sd Ue 5| i9, 21j ae 1 1 3 | 179 
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Wisconsin ; 6 

Line Total 992; 414! 68) 126 25 808} 120! 68; 45, 448) 339) 65,  _539|- 189 92} 144| 24,139 

Group Total |_ | 1406 | 1019 | 928 | | | | . 
Delaware, 1931 — 7 6 13 | 5 5 5 1 6| ‘i ie 2 _ 7 3] 340 
Florida, 1931 | 52) 37 _.6LOUe 7 °”6= hhh aC ) a a eee 17 12 25 10| 7; 20] ~—Ss«1,904 
Idaho, 1931 La 5| ~ nS. oe at 6 ee 9] ee ee 1) peat, a 4,2 7| ss 3:88 
Illinois, 1931 | —-244)——«134/ 378 | 43 307 350, 291; = 50} 341] | 30, —89|—S—«i130| G8, 206) 124; 48) 145] 9,772 
Maryland, 1931 | 37 2% So] 5| | 55| Of 34) = 5| Cd 8, tiéi | | | 17,242,074 
Michigan, 1931 | 263, 122 385 | 2 e9 “91{ 460 40) 500 | a 41; 24) 52) 58 33 63 | 7,817 
Minnesota, 1931 | 31) 23; = 54s x ee <) | ee) ee os ee 19| «1,678 
Montana, 1931 | +13). #8 &«.21f | | 7; na os ri 27 | ee a: ig, | ) 
North Carolina, 31) 38,2462 | a. oom. lg i. ee 3,3 eg 3| 4| 1,602 
North Dakota,’31| = 6 3) 9 = | an 10} 39 3 42 | = 2 ce. Poet. an 
Ohio, 1931 | 245; «115, 860] 164 185} 678; «132, B10 | 26 —i«B,SSCi«iYSS]1338{_ 43; 83|_ 101 8.339 
So. Carolina, "31 | 14,13 | _..hChUm “il CU : -1]_ ae 4A 10 2 oe 3 5| 959 
South Dakota, ’3i{ 10, Bj (CYT | 22, 46, ‘3 49 | | 4 4 10, 1 Aj" 20| 1,074 
Utah, 1931 | 2 12) ee a | 1| | 3| 

as 6 5 


West Virginia, ‘31 | 











Wisconsin, 1931 
Line Total, 1931 1106) 
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“Be it 23% or 112% 


greater reader interest 
Kroehler Furniture is out to get it!”’ 


says P. E. KROEHLER 
President, Kroehler Mfg. Co. 


. . . Continues Mr. Kroehler: “The Gallup figures* showed the average 

advertising page in Liberty to have been seen by 23% more persons than 

in some magazines. And by 112% more than in others. ° 
“But this relative standing happened to repeat itself in 6 cities and for 

6 issues. 
“An accident could happen once. Errors might occur several times. 


But when 6 checks of men, 6 checks of women, 12 checks in all, agree 


with little variation, something has got to be done about it. — 
“A 23% greater readership per unit of circulation cannot be ignored 1932 
Kroehler ad- 


by any advertiser in times like these. And the possibility of a 112% greater 
¢ ¢ d vertisements 


audience must be taken advantage of. in Liberty 
“Kroehler has held the leadership in a highly competitive industry 

for many years. We have done so by keeping a flexible outlook, quickly 

Dealers and advertisers who are interested in these new facts 

on reader interest in the weekly field are invited to write for a 

“The world is passing through a chaotic period. Kroehler means to copy of the original Gallup Report. It will be sent without 

obligation. Merely address Liberty, 420 Lexington Avenue, 


New York City, New York, 


adapting ourselves to new conditions as they arise. 


profit from these circumstances as it has from others in the past. 

“In revising our magazine list to include Liberty, this Company 
Brisrot-Myers Co., Ingram’s Milkweed Cream 
CALIFORNIA Packinc Corp., Del Monte Food Products 
Frep G. Crark Co., Hyvis Motor Oil 
CoLGATE-PALMOLIVE-PEET Co., Colgate Shaving Cream 
Durium Propucts Corp., Hit-of-the-Week Records | 
GENERAL Evecrric Co., Hotpoint Electric Range 
GENERAL Evecrric Co., Hotpoint Table Appliances 
GENERAL Exvecrric Co., Refrigerator 
GENERAL Foops Corp., Maxwell House Coffee 
GENERAL Foops Corp., Post’s Bran Flakes 
GENERAL Foops Corp., Postum 


H. J. Hemnz Co., Spaghetti 


recognizes the profit possibilities in 4% The Gallup tests were the first 
Liberty’s highly modern editorial tech- checks ever made on what items 
5 at a men and women actually read, 
nique. An editorial structure so new, so They showed that the average ad- 
accurately keyed to the present public —_Y¢ertising page in Liberty had been 
k seen by: 

tempo that more men and women ask eis 

I . nee a8 48% more persons than in Weekly A 

for Liberty every week than any other 23% more persons than in Weekly B 

: ; 112% more persons thanin Weckly C 
magazine; a reader interest now proved 

The only weekly magazine estab- 


by Gallup in a manner that Kroehler _ jjshed since the War, Liberty has un- 


has been quick to recognize. doubtedly struck a new note of public JOHNSON & Jounson, fodess 
or : interest. In these days of radio, movies Lavoris CHEMICAL Co, 
‘With the help of this mighty mag- and automobiling, Liberty, ““Amer- Lenn & Finx, Hind’s Greaseless Texture Cream 


Lenn & Fink, Lysol 

MAYBELLINE Co, 

Morton SAtt Co. 

PHoENtx Murua Lire Insurance Co, 
Royvaut TYPEWRITER Co. 

Spoo.t Corton Co. 

U. S. Tosacco Co., Dill’s Best Tobacco 


| i a | 
Vick Cuemicat Co., Vick’s Vapo-Rub 
| ] CT t y ...AAmerica’s BEST READ Weekly 


_ 


ica’s Best Read Weekly;” is giving 
maximum audiences every week to an 
a : . sea oe ° ‘ . . ° ° 

a year of progress. increasing list of leading advertisers. 


azine force, Kroehler looks forward to 


O 
T 
H 
E 
R 
N 
E 
Ww 
B 
U 
Ss 
I 
N 
E 
Ss 
S 








& 





